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The Hadrian’s Wall Country logo needs to be used alongside 
the UNESCO logo where ever possible. The guidelines for the 
use of the combined logos, which includes the UNESCO logo, 
are as follows:

•  When the site or use of the logo is within the designated 
section of the UNESCO World Heritage Site.
• OR when a site falls out of the UNESCO World Heritage Site, 
but is directly relevant to Hadrian’s Wall.
• The UNESCO logo CANNOT be used in any way to promote 
a business for profit.

To check whether your site falls within the UNESCO World 
Heritage Site you can check at the following website. Scroll 
down the page to the title ‘World Heritage Site Maps’ and 
look at the map relevant to your site:
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The gap between the UNESCO logo and 
Hadrian’s wall country logo is the size of 
the is the shape provided, taken from the 
UNESCO logo. This gap doesn’t not change 
in anyway when placing this lock up logo. 

Using the same sized shape, the spacing 
around the logo should not be broke, 
ensuring optimal spacing between other 
components in the design.
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Never do any of the following examples -

Don’t change the order of the UNESCO logo 
and the Hadrian’s wall country logo 

Don’t change the colour of either logos 
separately unless shown on this document
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No cropping the logo. 
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When on a black or grey background, 
the logo can either change to white text or 
become fully white. Use what ever works best
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Hadrian’s wall country logo
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The spacing around the logo should not be 
broken, allowing for optimal spacing between 
other components in the design. When sized 
down the space also shrinks with it.  
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Giant earum quianie nihici berectae. Icitatur? Qui optas ata sed 
magnatur, et et rem dolore ipsam quide con comni aliquas conectur?
Upid ulpa sam ipsaped quossitia consequ isciunt aut velit quam ium 
quam re, si opta vidis eat autae dolenim porepuda ea dent iurit lacia 
volorepe volenis dolupta dolorecessit liqui tem eos ium voluptur?
Ur, conserati dolor magnihi lliquo maionse moluptam et ut facepta 
veliandem labo. Ugitatur?
Usdam eum voluptaspiet optatis et excepe provit que ra necture nimint 
dolum aborepeditat in cum qui beatur?

Giant earum quianie nihici berectae. Icitatur? Qui optas ata sed magnatur, 
et et rem dolore ipsam quide con comni aliquas conectur?
Upid ulpa sam ipsaped quossitia consequ isciunt aut velit quam ium 
quam re, si opta vidis eat autae dolenim porepuda ea dent iurit lacia 
volorepe volenis dolupta dolorecessit liqui tem eos ium voluptur?
Ur, conserati dolor magnihi lliquo maionse moluptam et ut facepta 
veliandem labo. Ugitatur?
Usdam eum voluptaspiet optatis et excepe provit que ra necture nimint 
dolum aborepeditat in cum qui beatur?
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